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Farmer enrollment 
in carbon credit 
programs growing
During his first 
news conference 
as USDA secre-
tary, Tom Vilsack 
pledged to make 
his department 
the “national 
leader in climate change.” Looking at 
farmers’, ranchers’ and foresters’ increas- 
ing participation in carbon credit ex- 
change programs, it appears the agri-
culture industry is already ahead of that 
curve. 

USDA proposes official numbering 
system for animal identification

In an effort to move the Na- 
tional Animal Identification Sys- 
tem forward, USDA recently pro- 
posed a rule that would establish 
an official animal ID numbering 
system. The proposal is designed 
to bring officials closer to being 
able to determine within 48 
hours of an outbreak where an 
animal disease started and which 
animals were exposed.

“Specifically, the proposal says 
that only numbers beginning 
with the ‘840’ prefix will be con- 
sidered official by the system,” 
explained Kelli Ludlum, Ameri- 
can Farm Bureau Federation live- 
stock specialist. “These num- 
bers are unique to the NAIS pro- 

gram, and, if producers choose 
to obtain an 840-numbered tag, 
animal owners will need to first 
register their premises with 
NAIS.” 

Premises registration is the 
first of three NAIS steps. Animal 
identification and animal tracing 
follow, if a producer chooses to 
take those steps.

Producers participating in the 
program first register their oper- 
ations—farms, ranches, feedlots, 
etc.—with the state. The pro- 
posed rule would require that 
all new premises identification 
numbers (PINs) issued after the 
rule goes into effect use the stan- 
dard seven-character alphanu- 

meric code format. As of Decem- 
ber 2008, about 492,000, or one- 
third, of U.S. food animal pro- 
duction facilities were registered.

After registering their premises, 
producers can opt to individu- 
ally tag their animals with a 
unique animal identification 
number (AIN), which will stay 
with the animal through its 
lifetime. Under the proposed 
rule, only AINs that begin with 
“840” will be considered offi- 
cial. In addition, official animal 
ID tags used for disease programs 
would have to include a PIN. 
The tags come in various 

Stimulus provisions will help ag industry
Rural America will get a boost 

from the economic stimulus bill 
signed into law last week. Amer- 
ican Farm Bureau Federation 
President Bob Stallman said AFBF 
was pleased with the parts of the 
American Recovery and Reinvest- 
ment Act that would help farm- 
ers and other rural residents, 
such as broadband, renewable 
energy and tax provisions.

The bill funds $7.2 billion in 
grants to deploy broadband Inter- 
net technology in underserved 
areas. Two and half billion dollars 
of the grant funding will be rolled 

into an existing broadband de- 
ployment program run by USDA’s 
Rural Utilities Service. Stallman 
said this provision would help 
rural communities participate 
in the economic recovery.

“It will create great economic 
opportunities for rural Americans 
and allow farmers and ranchers 
to take advantage of technology 
to help them remain profitable 
and competitive,” he said.

The tax provisions that are 
most likely to benefit farmers and 
ranchers include an extension 
of bonus depreciation that was 

available last year but would not 
have been available for capital 
expenditures made in 2009. Now, 
farmers who buy equipment 
this year can immediately write 
off 50 percent of the cost.

In addition, thanks to the stim- 
ulus package’s extension of en- 
hanced small business expensing, 
small business owners, including 
farmers and ranchers, can write 
off business expenses in the year 
they incur them, rather than hav- 
ing to do so over several years 

USDA’S NATIONAL ANIMAL IDENTIFICATION SYSTEM proposal would require that official animal IDs begin with an “840” prefix. 
It also calls for premises identifications to be in the standard seven-digit alphanumeric format. 



February 23, 2009 fbnews.org State FB Links| 7 

Stimulus provisions will help ag industry areas State Focus
Newsmakers

Ill.: Book about county FB- 
sponsored garden up for award

A garden sponsored for several years 
by the Lake County (Ill.) Farm Bureau 
is the subject of a book nominated for 
an American Horticultural Association 
2009 “Growing Good Kids” book award. 
Our Generous Garden, written by Anne 
Nagro, is the true story of elementary 
school children who feed a commun- 
ity with their vegetable garden. The 
book follows second-grade students as 
they plan, plant and harvest a vegeta- 
ble garden. The students consume their 
own produce, as well as donate some 
of it to their local food pantry. “Our 
Generous Garden conveys a large num- 
ber of positive messages that all chil-
dren can benefit from, and also teaches 
readers about the entire process of 
taking care of a garden,” said Andy Blaul, 
LCFB information director. The second 
book in Nagro’s series, Starting from 
Seed, is due in mid-2009. For more 
information, go to www.gardenabcs.
com. 

Kansas Farm Bureau animal 
welfare documentary available 

Kansas Farm Bureau’s latest in a series 
of award-winning television documen-
taries, “The Care & Feeding of Farm Ani-
mals,” is now available to the public. The 
documentary, which debuted on Kan-
sas public TV in the fall, features farm 
families who raise animals for food. The 
film delves into the heritage of livestock 
production in Kansas and examines 
the economic impact associated with a 
growing negative perception related to 
the welfare of farm animals. “As people 
shift away from the farm, geographi-
cally and culturally, there’s a void and 
perceptions are filling it,” said Mike Mat-
son, who wrote, produced and directed 
the documentary. Matson is KFB’s 
director of communications and public 
relations. “The Care & Feeding of Farm 
Animals” illustrates how Kansas live-
stock producers are getting off the farm 
to share their passion for raising healthy 
food animals. To preview or purchase 
the DVD, go to http://www.kfb.org/. 

Montana FB reaches historic 
agreement with BNSF railway

The Montana Farm Bureau Federa-
tion and the Montana Grain Growers 
Association late last month finalized an 
agreement with BNSF Railway giving 
wheat and barley farmers a means to 
mediate and arbitrate rail freight rates. 
The agreement creates a mediation 
process and an arbitration panel that 
gives grain growers legal standing as 
railroad customers. Prior to the agree-
ment, the resolution of differences was 
between shippers—the elevators—and 
the railroads. Under this plan, cases will 
be dealt with efficiently, within about 
150 days and at reasonable cost. “This 
agreement is very useful because it 
gives the farmer methods to address a 
grievance on rate issues that was totally 
unavailable before,” said Bruce Wright, 
MFBF vice president. Wright noted 
that although this agreement is strictly 
limited to Montana, it’s expected that 
other states may be interested in adopt-
ing a similar type of agreement.

Nebraska Farm Bureau has an-
nounced staff changes. Jay Rempe 
has become vice president of gov- 
ernmental relations while maintain-
ing his position as lead lobbyist at 
the state Legislature and continuing 
to work on water issues. Rempe has 
been with NFB for 15 years. Jordan 
Dux has joined Rempe’s department 
as national affairs coordinator. Dux 
previously worked as the constitu-
ent services representative handling 
agricultural issues for U.S. Congress-
man Adrian Smith. 

California Farm Bureau has hired 
Mike Bradley as manager of lead-
ership development and member-
ship marketing. Prior to joining 
Farm Bureau, Bradley worked for 
the California Exposition and State 
Fair for 28 years.

Angela Blank recently joined the 
Kentucky Farm Bureau staff as di- 
rector of public relations. Blank 
came to KFB from the Governor’s 
Office of Agricultural Policy, where 
she worked for more than four 
years, including three years as di- 
rector of communications. Blank 
succeeds Gary Huddleston, who 
recently retired. 

State FBs provide record-breaking support to food banks
Farm Bureau and its farm and 

ranch families last year raised 
more than $160,000 and donated 
more than 6.7 million pounds of 
food to hungry Americans 
through the organization’s “Har- 
vest for All” program. Combined, 
the monetary and food donations 
provided the equivalent of 6.4 
million meals through Feeding 
America-affiliated food banks 
across the country.

Both the money raised and 
food amount donated are the 
highest ever annual totals in the 
program’s six-year history.

Members of Farm Bureau’s 
Young Farmers and Ranchers 
program spearhead the Harvest 
for All program across the nation, 
but all facets of Farm Bureau con- 
tribute to the effort. The joint ef- 
fort between Farm Bureau and 
Feeding America, formerly 
named America’s Second Harvest, 
is a national community-action 
program through which farmers 
can help ensure that every Amer- 
ican can enjoy the bounty pro- 
duced on U.S farms and ranches.

“America’s farmers and ranch- 
ers are committed to hunger re- 
lief through Harvest for All and 
Feeding America,” said Mathew 
Meals, American Farm Bureau 
Federation YF&R Committee 
chairman, who owns and oper- 
ates a farm near Newville, Pa. 
“Young farmers and ranchers 
know they are blessed to earn a 
living by providing food, fuel 
and fiber to America and the 
world. As Farm Bureau members, 
we are dedicated to helping those 
less fortunate than we are, and 
Harvest for All is a great way to 
share our bounty.”

Aside from raising food and 
funds for the initiative, farmers 
and ranchers tallied 5,738 volun- 
teer hours assisting hunger 
groups through the Harvest for 
All program.

“We are deeply grateful to Farm 
Bureau,” said Vicki Escarra, presi- 
dent and CEO of Feeding Amer- 
ica. “Through their Harvest for 
All program, they make a tre- 
mendous contribution to our 
efforts to help provide food to 

millions of Americans who live 
at risk of hunger. Their donations 
of time, food and funds have 
been invaluable to us. Their sus- 
tained efforts supporting us year 
after year have made a signifi- 
cant difference in the lives of 
many people.”

The Illinois Farm Bureau took 
top honors for raising the most 
funds this past year at $66,978. 
The New York Farm Bureau was 
No. 1 in food donated at 3,986,592 
pounds. The top honor for volun- 
teer time went to the Michigan 
Farm Bureau at 1,954 hours. Each 
YF&R Committee from those three 
winning states was presented a 
$3,000 grant from AFBF for donat- 
ing in their name to the food bank 
of their choice.

The Illinois YF&R Committee 
also received second place in 
donations of food and volunteer 
hours, while the Indiana YF&R 
Committee received second place 
honors in funds donated. Sec- 
ond place winners received 
$2,000 grants for each category 
to donate.

In addition, five state YF&R 
Committees received $1,000 
grants for the most innovative 
programs. The winners are 
North Dakota for its “Fill the 
Dome” food drive; Michigan for 
its 4-H Club, county Farm Bu- 
reau food drive contest; Kansas 
for its “Food 4 Kids” fundraiser 
at the Kansas Farm Bureau an- 
nual meeting; Illinois for its 
“Penny Wars” county Farm 
Bureau yearlong fundraising 
competition; and Indiana for 
its traveling “Piggy Bank 
Competition.”

The awards were presented 
earlier this month during AFBF’s 
YF&R Conference in Sacramen- 
to, Calif.

Since Harvest for All was 
launched six years ago, Farm 
Bureau families have gathered 
nearly 16 million pounds of 
food, logged more than 30,000 
volunteer hours and raised more 
than $778,000 in donations. 
Combined, the food and mone- 
tary donations amount to nearly 
18 million meals. 

Ag secretary meets next 
generation of FB leaders
In early February members of Michigan Farm Bureau’s Institute for Leadership Education, better known as 
ProFILE, embarked on a whirlwind six-day tour that took them to Canada, New York, Pennsylvania, Washing-
ton, D.C., West Virginia and Ohio to learn about agriculture and Farm Bureaus in other areas. In addition to 
farm visits, the group made a stop at the Agriculture Department headquarters in Washington, D.C., where 
they had the opportunity to meet new Secretary Tom Vilsack (pictured center). The tour is a standard com-
ponent of ProFILE, which is a comprehensive 15-month leadership education program for MFB members 
between the ages of 25 and 35. These participants represent the 10th ProFILE class. The group of 20 will 
graduate from the program this spring.  

Future of wind energy depends on education, research




